Oceanfront living going glam
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Buyers, with Sandy still on their mind, are seeking luxury condos at the Shore
Glass walls, underground parking, private elevators and 24hour concierges. Oceanfront living is going more
glam, as luxury condo developments open up and down the Shore.
Multiple projects are completed or underway in Asbury Park, and are considered a major part in revitalizing
the city. The story is similar in other Shore towns, including Long Branch and Highlands, where luxury condos
are the first new construction seen in years. And though developers are mindful of the destruction that
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Superstorm Sandy left behind in 2012, they say buyers from North Jersey and New York still want that dream
vacation home or weekend getaway.

Among the projects in Asbury Park is the Monroe at 601 Heck St., a fourstory building with private terraces, which is already 50 percent sold, with Asbury
Park developer iStar putting on the finishing touches. “Our architecture is very contextual, and it builds off the spirit of the place,” said architect Chad
Oppenheim, noting the wood planks in the façade that reference the boardwalk. Units, which average about 1,100 square feet and offer either two or
three bedrooms, range from $400,000 to $1.2 million; the priciest units include access to outdoor rooftop spaces with outdoor kitchens. General
amenities include a concierge, offstreet parking, bike/surfboard storage and season beach passes.
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The developer, iStar, also opened the Asbury, a trendy hotel in a former Salvation Army building, this summer, and Monroe residents get access to the
Asbury’s pool, rooftop bar and events at the hotel.
There are several other projects completed or planned from iStar, which took control of the city’s waterfront development in 2009. Vive, a 28townhome
project, sold out within a day of its initial offering. 1101 Ocean, a 16story hotel/condo/retail project designed by Handel Architects of New York, will
replace the Esperanza, an unfinished condo project by another developer that has stood vacant for nearly a decade. (The Esperanza was meant to
replace Ocean Mile, a planned condo in the 1980s that also was never finished.)

Among the projects in Asbury Park is the Monroe, a fourstory building with private terraces, which is already 50 percent sold, though developer iStar. (Photo: Photo credit:
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Brian Cheripka, senior vice president of iStar, said the Monroe is attracting buyers from New York and North Jersey who like what they see happening in
the reborn city. “The way we designed the building was really to appeal to a secondhome buyer, and because Asbury Park is still, in many ways, a
seasonal market, as the redevelopment takes hold over time … it will really turn into more of a yearround market on the waterfront,” Cheripka said.
Oppenheim, based in Miami, has designed projects all over the world, but he happens to be from Holmdel. “I grew up about 20 minutes from there, and I
always felt that Asbury Park had this incredible potential. That it was this really amazing, historical area that needed to be revitalized.” He was inspired by
Miami Beach to create “an ideology of beach life and pleasure and hedonism and delight,” and said the Monroe has exceeded what he’d imagined.
Elsewhere in the city, at 1501 Ocean Ave., developer Paramount Homes has nearly sold out its “Mediterraneaninspired,” threetower project — North
Beach Asbury Park — which debuted in 2008; its final tower opened in 2014. Martin Brady, executive vice president of sales and leasing at the Marketing
Directors, which handles sales for the project, said just two units remain: a onebedroom, 946squarefoot condo for $399,000, and a threebedroom,
2,574squarefoot townhouse with threecar garage for $749,900.
Brady said prices slipped after the recession, from 2007 to 2010, but have since rebounded. “The homes right now are selling for higher than they ever
have.” He said 75 percent of buyers, who are looking for second homes or retirement homes, are from New Jersey and 25 percent from New York, drawn
by the 24hour concierge, underground parking and other amenities. “If you really wanted oceanfront, we were the only option,” he said.
In Long Branch, FEM South Beach Urban Renewal recently broke ground on South Beach at Long Branch, two eightstory glass towers at 350 Ocean
Ave., expected to be completed in about 22 months. The 47 units, ranging from 1,380 to 3,000 square feet, will start at $1.2 million and include decks
with fireplaces, an infinity pool, underground parking, storage units and private elevators, as well as four guest suites for owners who are hosting visitors.
Like Oppenheim, Mimi and Edwin Feliciano of Kinnelon, who own the Montvillebased company, were aiming for a Miami Beach feel. “We wanted to
create South Beach, quite frankly, because it’s just so beautiful down there,” Mimi Feliciano said. “We’re from North Jersey, and we love going to Long
Branch because it’s only an hour and 15 minutes away.”

Rendering of planned unit for South Beach at Long Branch, two eightstory glass towers at 350 Ocean Ave., expected to be completed in about 22 months by FEM South
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She expects the units to go on sale early next year, and said there is already interest from buyers, especially from North Jerseyans. “They want to
downsize, they just like the ocean view.” Those interested tend to be older people and couples, she said.
The project is two blocks away from Pier Village, a mix of rental apartments, stores and restaurants, which caused controversy before its 2005 opening
because it was built on property secured through eminent domain. The Felicianos said they paid fair market value for the three homes previously on their
site. South Beach will be the southernmost property in the Beachfront South Redevelopment Zone, created in 1996 by the city to help turn around
rundown neighborhoods. “I think we’re gonna be bringing jobs to the community,” Edwin Feliciano said.

Three other development projects are planned between South Beach and Pier Village  Mark Built Homes Development is redeveloping the vacant
Cabana Club site into 57 one and twobedroom housing units; Bluffs Development Urban Renewal is demolishing two vacant buildings on three lots to
build 33 condo units; and Blackridge Realty is building a 40unit apartment building on a vacant lot. The third phase of Pier Village is expected to add
more retail and housing.
The Felicianos said the community is excited about South Beach. Because of Superstorm Sandy and the recession, there hadn’t been much
development in the area. “There’s a pentup demand for something brand new,” said Mimi Feliciano.
In Highlands, the Harborside at Hudson’s Ferry project, 370 Shore Drive, will feature 49 town homes with Colonialdesign exteriors and garages; most
units, ranging from 1,367 to 2,552 square feet and costing $574,990 to more than $1 million, will feature views of the waterfront or the New York skyline,
as well as a pool, sundeck and fire pit accessible at the newly renovated Sandy Hook Bay Marina next door. Also next to the development are
the seafood restaurant the Bay Pointe Inn and the Seastreak Ferry to New York.
Matt Roesch, vice president of sales and marketing for the Northeast Corridor division of Pulte Homes, said units are selling now, built to buyers’
specifications. The development is about 25 percent sold, and he expects it to sell out by the end of 2017.
The project was originally known as Navesink Shores, but there were permit issues and Pulte Homes took over the project from Navesink Capital
Partners last year. “The site was very constrained, and it was limited due to its location by the marina, and of course the beachfront access that we have,''
Roesch said. "When we engineered the site, it almost kind of flowed naturally.”
He said the project is meant for families and couples, and buyers have included firsttime and single buyers. “We’ve seen, really, everything across the
spectrum,” Roesch said.
Superstorm Sandy damaged or destroyed thousands of homes along the Shore, and even now, real estate sites list houses in those areas for sale “as is”
because of Sandy damage. Mimi Feliciano said potential buyers “are very mindful of how high are we, how dry are we. They ask a lot of questions about
flooding and the winds and the glass.” South Beach at Long Branch isn’t in a flood zone, and the steel, concrete and glass building is being designed to
withstand high winds, she said.
In Highlands, Sandy had destroyed much of the waterfront area, including the marina. Roesch said Pulte Homes elevated the Harborside site above the
flood plain, built a seawall and chose materials for durability and wind resistance.
The concreteandsteel North Beach Asbury Park proved it was possible to withstand such storms. “Something that was very interesting that helped us at
North Beach is, we had no damage whatsoever with the exception of the lobby, front door of the building, got blown out. And that was it,” Brady said.
Cheripka said, “When we’re designing buildings like Monroe and like 1101 Ocean, everyone’s taking into account this potential to have storm events like
Sandy and the potential impact on the community. … But we haven’t seen any trailoff in demand from buyers as a direct result of Superstorm Sandy.”
Robert Lange can vouch for the rebound in demand. An agent with Re/Max at Barnegat Bay, he worked with several clients who bought units in North
Beach at Asbury Park, then decided to buy one himself. He lives full time in a duplex in the newest building, the Monterey. “It’s a newer building, which is
great,'' he said. "The architecture is very nice. … The ocean views are unobstructed for most of the units, and really panoramic.”
Lange works in Monmouth and Ocean counties, and said the market has come back postrecession and postSandy. “People are, in my opinion, starting
to recognize the value of beachfront, oceanfront, Shore living, and they’re really moving on things,” he said.
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